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DAVE Evans is a self-confessed internet 
junkie. 
Although many might consider 

trawling obscure websites for hours on end to 
be an unproductive way to spend your time, 
the 30 year-old Adelaide-based landscape 
photographer has turned a passion for good 
design into a resource for an increasingly 
discerning public not averse to a spot of 
consumerism.
Dave has not only produced three books of 

striking panoramic landscapes, (which he 
admittedly had to leave the house to do,) but 
last year’s runaway success story, cool hunting, 
a an un-putdownable, chunky paperback, 
stuffed with glossy images of some of the 
coolest items from around the globe. 
 “It’s been doing really well, it hit on some 

sort of nerve,” Dave said. Glowing reviews 
are more forthcoming about his skill as a cool 
hunter, his tastes, and his eclectic sense of 
style, one that is appreciated by those who 
share, well, the same sense of style, or those 
who will, now they’ve been exposed to it.

Cool hunting has become a catchphrase of the 
noughties, where trendwatchers spot  emerging 
trends, and use the information to predict the 
next big thing. 
This service has been used to great effect by 

large companies run for the most part by suited 
gents not closely affi liated with the biggest 
consumer market, the average 18-25 year-old 
on the streets. A Google search provides over 
700,000 cool hunting related topics, but most 
pertain to trends which will ultimately translate 
to the masses, however ill-conceived.  
In Dave’s case, it’s great design that makes 

something cool, and he has followed up cool 
hunting with the next instalment, cool hunting 
green, tapping into yet another trend (though 

hopefully not a fl eeting one, as far as trends 
go,) of “Recycled, repurposed and renewable 
objects that inspire a greener world.”
All of the objects are either an impressive 

idea, statement, or recycling of thoughtlessly 
discarded items, and show that having short 
showers and a hybrid car are not the only 
ways you can wear your greenie heart on your 
sleeve.
“My interest is in design and art, Cool hunting 

is a bit offbeat, it’s not just your normal kind of 
stuff, we really had to track down things then 
make it easy for people to access,” he said.
Featuring an amazing collection of clothes, 

jewellery, household items, transport and 
“stuff,” cool hunting green is a refl ection of the 
increasing disdain of the wasteful, disposable 
society we have become, and celebrates 
ingenuity, respect for the environment and an 
often humorous reworking of everyday objects.
The book caters for window-shoppers, 

with a great pic of each tantalising item, but 
consumers as well, with the provided websites 
forming a global emporium for all things 

fabulous.
 “We’ve combined great design with 

something people really love and do every 
day, which is shopping,” Dave laughed, and 
the added bonus of providing the website with 
each item is another method of spreading the 
word virtually, a format he enthusiastically 
embraces.
Organising a book like this from a computer, 

without having face-to-face contact with the 
hundreds of contributors seems an idyllic 
method of editing, and although Dave said he 
works very closely with his publishers, East 
Street Publications, the book required a lot of 
communication,
“I looked in my inbox the other day and there 

were 4,000 emails, discussions to and fro about 
the content, photos, that kind of thing.” 
That’s one full inbox. Although you would 

imagine that as a photographer, the photos 
would be his, they are all supplied by the 
participants, with Dave putting in the hard 
yards sourcing the objects, 
approaching the designers 
and collating the results.
Like any niche product, 

rather than the book 
revealing obscure 
designers to each other, 
Dave said, “What was 
surprising was the pool of 
designers is such a small 
group, much smaller than 
you think, and they know 
about each other.” 
Prior to the cyber-

revolution, this sort of 
collection could have 
only been sourced by an 
art gallery with unlimited 

funds, and seen by those 
in the immediate vicinity. Now, 
not only are consumers able to 
trawl the globe for something that 
makes their heart beat a little faster, 
designers are able to promote their work 
on a world stage, thanks to people like Dave 
Evans. He is currently working on the third 
book in the series, which will cater for the 
fashion set. Yipee! I don’t know about you, but 
despite always having been slightly disdainful 
of people who pre-order say, the latest Harry 
Potter, (why rush? It’ll be on the shelves for 
the next few years,) I’m converted, I get the 
hunting part – I want it fi rst and I want it 
yesterday, and I’ll trawl the web until I fi nd it.
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